Planning and Target-setting Form (Monthly)
ACTIVITIES AND BREAKDOWN OF MONTHLY TARGETS
RHU: BHS:

Activities Timetable and Monthly Targets
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Annual
Target

Resources
Needed

Sources

TB AWARENESS CAMPAIGN

Target Number of Households (HH) to be reached via:
(list type of activities below)

e.g., One-on-One

e.g., TB Caravan

e.g., Small-Group Discussion

e.g., Barangay Community Assembly

Total Target*

CONDUCT OF CASE FINDING

Target for Presumptive TB Cases*

Target for TB cases*

B.2

Household Contacts

Target 100% of household (HH) contacts of enrolled TB
patients are screened

Target 100% of HH contacts with symptoms are tested
(DSSM/Xpert/PPD)

Target 100% of DSSM or Xpert positive enrolled to
treatment

Target 100% of symptomatic DSSM-negative HH contacts
undergo chest X-ray

Target 100% of symptomatic DSSM-negative HH contacts
w/ CXR suggestive of TB enrolled to treatment

B.3

Cough Surveillance

100% of households in CHV’s catchment areas are
screened for TB symptoms

100% of household members with 2-week cough are
tested (DSSM), and if DSSM-negative undergo chest X-
ray

100% of household members with other TB symptoms
(not cough) are screened and tested

B.4

Household belonging to vulnerable population (DM, HIV)

100% are referred for chest X-ray with or without
symptoms

B.5

100% of diagnosed TB cases are initiated treatment with
treatment partners

CASE HOLDING

100% of enrolled TB cases have completed treatment

*From Planning and Target-setting Form (Annual)




